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ǆ  ˾ 
4J；ˍ+5ʾȹǢ\ŖʾƏɑ´ȃ i˃ͷ˸.Ŗɑá´ìʒǗͱ˷Țū
ɺ ¦8ɱĮͷ˸sUͱ˷˸.ûɱĮÿÁʿíɺPɘ ʁȧi˃ͷ˸ǵʅǜʸ
È7ƎÈ7nƘǻʤgɍ8ΚŁ4J；ˍ+5ʾȹŴÅFìʒͱ˷P—ûǷÁ
ɺ ¦ 。ΰɱĮͷ˸ʞE½ ŖʾƘUi˃ͷ˸.ɺƀʾ=̽8îǢ ΚŁɱ
Įͷ˸√ͪʾˮɠĔɺâÈ ĺƞ̘Ȫ*ǖɺ。Ë ɱĮͷ˸ɺǺȃŃĉŻğ
ʗŦEà¡H4pί5Gį8Ł4J；ˍ+5FɱĮͷ˸ĺƞpίɺʉʛǵɦ
̒ûĸ̾Ɣ<8 
ɱĮͷ˸ĺƞpί˴ɑōHJ；ˍ˨ɶɺĺƞpί lÚǵəƋ8ĺƞp
ίsU͒ɱĮͷ˸vɮ˸Uɺͯ˾Ąʱ ĉ4J；ˍ+5ǗɺʾȹɠĔF͐Ǻ
Ž´¨ɺʉʛ8ǻǔ*VYĺƞəƋĺƞĄʱûɱĮͷ˸əƋƑĔĄʱ
13ǘΚŁʁΣĐɺŶýĄʱ͒˸Dȕɦ ͐ ̦͌̔͟ɺǘū。¥Dǵɛə
ƋɺŶýĄʱ8ǻǔɺ®ǗɍĉH!AǘΚ ʿíD4J；ˍ+5Ǘ˚ǭ Ń4ĺ
ƞpί5ʷɱĮͷ˸͒˸ʉʛ"äAǘΚ ĉʉʛ4ʿíD̥˥ķñɦ̒ Ł
vɮ˔͒˸D΢΃ķñû͒ķñɺ«¨ vŽŶýĄʱǰÀ̯͏vɮ˔ſɦ8 
ĸͪ̕¨ǻǔV˾ͬɮˍEßǌͽÓɺǘū ]ă》´ɺ 681 bǵǎͽÓU
Ȑǻ ²ɮ̓_ SPSS13.0 û Amos17.0 ¨³ŁȐǻ͒˸ǎŦȖίûĒHʿȆ
ǘʗȚďɺ̓Ȗί8ĸ̕ʿȉǨʏ ǤɮƋ7ĴƋ7ƕʆΨΌû~²Ƌʤh
Łĺƞpί͡ƘŶý ǵ͒ķñſɦɺU ǤɮƋû~²ƋŁĺƞpίɺŶý
ǰğ"ǵ΢΃ķñſɦɺU ĴƋûƕʆΨΌŁĺƞpίɺŶýǰğ8yƻĸ
̕ʿȉ 4J；ˍ+5FɱĮͷ˸æ]͌͟ÀŰƧǼ《Ƶûʰ˃Ώʤǘūǵǎ。
Ëĺƞpί8 
 
ͺ̙!4J；ˍ+5"ɱĮͷ˸"ĺƞpί"ŶýĄʱ 
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Abstract 
The “Internet with economy” quietly coming, the traditional banking industry 
already has been impacted by the various new financial models. Electronic banking as 
a result of financial industry, compared to the traditional banks has some advantages, 
such as: no paper, information technology, low cost. When facing the impact of various 
financial products and services. They are in the “Internet plus” economic situation, 
improving the competitiveness of electronic banking, has become the only way which 
must be passed of the traditional banking sector. On the other hand, because the 
environment of electronic banking had changed. Consider on the,customers' improving 
demand, the future of electronic banking depends largely on the “experience”. 
Though the electronic banking belongs to the Internet Finance,it has characteristics. 
Thus this study not only extracted the factors from classical studies, but also proposed 
some new factors which are combined with the new ecnomic enviroment by 
interviewing other people. This study used the psychological theory33Regulatory 
Focus Theory to analyzed the interviewees’ thought. 
Based on questionnaire survey, this study got the data and used SEM to analyze 
these data. Base on analysis, safety and easy to use, convenience and so on which can 
influence the customer experience. To the promotion focus, easy to use and convenience 
have greater influence on consumer experience. Electronic banking in the "Internet 
plus" can strengthen the technical support and system security, improve the integration 
of their own products and channels, so that they will effectively make the customers 
have an nice experience. 
 
Key Words: “Internet plus”; Electronic banking Customer experience;  
Influence factors 
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1. 8y 
1.1 dgtM 
ʖÂJ；ˍ7I̋ʪ7ğǒƻƧǼʤƎ͟ƧǼɺťɮƔùʅ4J；ˍ+5
ǗʾȹȚūɺ´ȃ J；ˍɺŶýŖʾɁ´U^ɭȶɺǘǘΚΚ8ŁHͷ˸.
ȃ̠͑LŶýǰǧɁ¸ûŢȲɺ8*ʫǧìļɦ̪ëɺ》ɻƢƴ ͐ ǧìʭƢ
̀őɺn`ğƜ OƛǧʣDǘ《[d.ɺEĢĺƞ ìļEƍðɹ˦ζǌ 
ŁɱĮͷ˸ŴƘDȅğɺ ¦+ƸƜ84J；ˍ+5FɺɱĮͷ˸ ʁȧi˃ͷ˸
ȃ̠ ĳ*y̴Hɘɦȋçûĸpˍɍ ̑ɮƞæ]͒˸ΘɡċŨƞ *Ε˾
ˮ.ˍɍǈs ŚȃD͎ˮƘǻɺΉnûősU÷ɺʯʩ Ą˕æ]ñĺƞ。x
͆ΰɺİȝ²Ǝû͆nɺƠˆ̲8΋ȟ=√ ͐ǵˌ¤ǽȆ7ʯʩU÷7Ήn
͎ˮƘǻʤǨ˯gÅ8ƻ92015 şɱĮͷ˸̥ȌƬöǨʏ 3UɱĮͷ˸Y
2011 ş˝ 2015 Ϳ ͔ˆ 4 şͫõɡ¥ʹƋĕͻ̹Å8ğͰǒƻ˻ǣ ĉ͑3ˍ
ˁΩ͠ßŌɺǢ\ ɱĮͷ˸ŖʾƘU4J；ˍ+5Fÿ.ͷ˸EĢĺƞ̳Ɇɺ
V΄Ċ8 
kΎʅ4J；ˍ+5ǗʾȹȚūɺ´ȃ ÿ.ͷ˸ɱĮͷ˸.ÁɺǺȃĉŻ
ğʗŦEà¡Hħq。Ëĺƞpί8V˾ÖĄǵ]F1ɍ!Aǧ4J；ˍ+5˚
ǭFɱĮͷ˸Y√ͪ*ʫǧʾˮƜɵOƛʾˮɠĔEͫßɭDǻ̭ɺâÈ8ÿ
.ͷ˸ĉ4Ġͷ˸Łͱ˷.ɺ̥ǁɼʫ*ǖÀŰɺɠĔ4ƟΚ6ɺÕ½?ĉ͝
ȠÀğ ̵à²Ŕɺ？½?kΎʅʞEǨ˯¤ů8J；ˍͱ˷ɺ˰ÆßŌ7ŶĮ
ͷ˸ɺ͋͠Ő̷ʤʤvŽ√ͪɠĔßɭDœğɺâÈ ˕ ͑LâÈYȒǻEŶý
ɱĮͷ˸ßŌɺîǢ ?͕ͣɱĮͷ˸*Ž*YͪḀ̀͠Ǔʾˮʦɵ Ń]ŷ
ɺ4]P—U4ſ5́Ƈñ4]ĺƞU4ſ5́Ƈ͌Ʉ8îǢ ƨ˜̿ǋΛßŌ
ɺȑſ˾ʱͯǗ˓ͰU!ĺƞpί7ĺƞãʎ7ĺƞɈƔŦûĺƞƄ̛Ŧ8Gǧ
ΎʅƙćʾȹȩŞɺ*ǖ。ΰ ĺƞŁpίɺ˾ȪûŁP—ɺƑƕ̘Ȫ?ĉ*
ǖ。Ë ͷ˸P—+ǷÁɺ~ƼƋûĸɮƋ?ŨĩƘUĺƞͯ̃ɺɐɍ"îǢȨ
fɺɭȶŴƉ+d.ɺʾˮȚū?˽]I̋ʪ7ɘ；ˍûʖÂJ；ˍU\˻ɺǗ
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A\ƎƧǼΚǋâ ͒ AȠÀ¼Dĺƞɺ3ƋÈΕȪ8ɱĮͷ˸ĺƞƟȳ
ɺĽ*VVǧǷÁɺʿȉ ǷÁɺ͌ʗ+̭Ͱ?͝ɃƘUȳĽ8ĺƞŨ
ĩ͗ȪALǰΰŋțɺɿȍ ȧħ̮B+vɮ͌ʗ4Ɵ˱ôɺſɌɈ̻7ʐh˘
ķ+`ĸɡʤ8lǧ ɡ΅ȢćɱĮͷ˸ğĝ͐ŊΊHͷ˸ɦ̪7Ēͱ\
͸7̬́ȫȝʤALĒʋ.Á ȚūɺÍA͡ƘDP—ûǷÁɺΰͯíŦ î̭
ÈͽΦŇUǣǨ ÀÉƺɺnƘǻƋ ĺƞæ]ΎǢȒƻ˜ŕɺ”Ħ˜ɯ͛
Ʋ AǟĺƞĉɱĮͷ˸ɺvɮ͌ʗ4¥ɡͽΦ Úǜȱ+ȋçʾɦʀǀȮ͟ 
ŲΚ͒˸ͽΦÞΫ ~æ？hǌŪɱĮͷ˸ɺvɮ ŻĽǤ͡Ƙĺƞȷġ8UD
ʊ̇4J；ˍ+5FɱĮͷ˸ßŌɺ43ƋÈ5ΐΦûͧĺɆȷġ ňƀΠ˾
Ű̥ĺƞpί̓̋ ͌͟Ḋ7ƶŬ7đ7Ɉ̻ĺƞΕȪ ̎ɱĮͷ˸ɺ̓̋
+®Ǘăűĺƞ ®͡gˡɺĺƞpί ͑Ȑơ？Ğǵǎɴoĺƞ ƤûʘĆ
ĺƞˑp Y˕ĸɡ4J；ˍ+5FɱĮͷ˸+ĺƞɺÝ̶ŊΚ ǂÂɱĮͷ˸
ĉ4J；ˍ+5ǗɠĔɺʞE4*ǖßŌ8 
Ąȟ ħq͌͟ǘmɺĺƞpί̓̋ȃĸɡ4J；ˍ+5ɱĮͷ˸ʞE½
ɺËʶ ƘUMź̇¡ɺͯ˾̤Φ8 
1.2 dg?
KZ 
1.2.1 dg? 
1ɦ̒Ɣ< 
ɿ¹ ŁHĺƞpίķ<ɺʉʛŖ͆UƘɓ ŴƘDȧ͆ʰ˃ɺɦ̒pʰ8
lǧɱĮͷ˸ΣĐĺƞpίɺŶýĄʱ͐ǺŽ´¨ɺʉʛ ˕ H4J；ˍ+5
FɱĮͷ˸ĺƞpίɺʉʛǰǧŅ=ÚŅ8Ąȟ ǻǔʉʛɺɦ̒Ɣ<ǵ1ɍ!
Aǧʿí4J；ˍ+5ǗʾȹŴÅɺəɍ ĒHŁɡǵǔɜɺȕɦ 。¥4J；
ˍ+5Fæ？hŶýɱĮͷ˸ĺƞpίɺĄʱ ɁÈDɱĮͷ˸ĺƞpίŶýĄ
ʱɺɦ̒ʉʛ"Gǧʿí̥˥ķñɦ̒ ŃſɦĲʉʛ+ĺƞpίʁʿí ͌͟
Łvɮ˔ſɦɺ«¨ ŃŶýĄʱɺʉʛǰÀǣʍ´pʭ³ɺvɮ˔ RĿD
ĺƞpίʁʉʛɺſɦĲƔ<8 
2ĸ̾Ɣ< 
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Yĸ̾Ɣ<Eȃʂ Ύʅ4J；ˍ+5Ǣ\ɺ´ȃ i˃ͷ˸.ûɱĮͷ˸
.ͫΚ6ʅǗɺƸƜ+ ¦ ɱĮͷ˸æ]²ɮJ；ˍUĺƞ͒˸ǷÁ ŖʾƘ
Uìÿ.ͷ˸EĢĺƞ̳ɆɺV΄Ċ8˕ ĺƞpίĉɠĔɺâÈ7ĺƞɺΕȪ*
ǖ。Ë]ÛɱĮͷ˸˜̿î̭Ƌû́ÈnƘǻƋʤəɍF?âŽǰÀͯ˾8ǻǔ
͌͟Ł4J；ˍ+5FɱĮͷ˸ĺƞpίɺŶýĄʱ͒˸¨ȇƿ̍ æ]U4J
；ˍ+5FɱĮͷ˸̇¡î̭ÈͽΦ ñĺƞ。xΐ]˽ȚcɺP—+ǷÁ]Û
。Ëĺƞpί ƵʞEgÅ。xALǵɮɺŧ̏8ä√ ǻǔŃvɮ˔Yſ
ɦəŸɺ̆Ŧ͒˸D¨ʭ æ]Uͷ˸ǵͳŁƋĊ。Ëĺƞpί。xɦ̒yƻ8 
1.2.2 dgKZ 
ʉʛǧó？ĞŽ´íɦ˕ǵǎɺʿȉ ͑ ĉŻğʗŦEà¡Hɮqʒǘȱ͒
˸ ĄȟUD？ĞˬàʓĲɺʉʛǒƻû£ʍɺʉʛʿ̒ ǻǔĉʉʛ4?ŉæ
？͎ɮDĝʒíɦɺǘȱØ¨ȇ8]FŁǻǔƟɮɺĂʒǘȱ¨³ŌŨ̠ǣ! 
1ǔɜ¨ȇ8AǘΚ ɿ¹HJ；ˍΣĐĺƞpίɺʉʛǔɜV˾U
4J；ˍ+5¥ɡ=¹ɺǔɜ Š-V˾Α4ĉˍEͷ˸û B2C ʤΣĐ ʡ˔͟
͌̌ʃ΁̣ûǓɦ͑LΣĐɺǔɜ ¨ḊDć√Ĳ˔ĉ͑LΣĐɺʉʛ
Ľ ?ÀɁDŁ4J；ˍ+5FɱĮͷ˸ĺƞpίì3ŶýĄʱÛŶýǽɦɺ
ɦ̇8äAǘΚ H4J；ˍ+5ɺʉʛV˾Ućǔɜ ʡ˔ŉæ？ĝɺǅ
Αû΁̣D+ɡ΅ȢƟʉʛ˸.ÂƉɺʁɺĲǼǹª7ǾƂ7̒ ǔûǗ΀Ƭł
ʤ8?ňǧ̠ ĉ。¥pŶýĄʱ]ÛȆŧɦ̒ȚďǢĉAķʗŦEͲDć
√Ĳ˔ɺʉʛ l?ǵʿí4J；ˍ+5əɍ。¥˜ŕɺƒȱ8 
2̦̔ȱ8ɯHɱĮͷ˸˸.ɺəȡƋ ʡ˔ĉ。¥ĺƞpίŶýĄʱ
=¹ ͬ ɮńʻ̦̔ɺŴū+ɱĮͷ˸ɺY.U÷ûvɮ˔͒˸DNȷ ŠȒƻ
̦̔Ľȕɦ¥。Û͆UΤʴ-ȧ͆íɦɺŶýĄʱ Ů˺Dɡǵǔɜæ？İĉ
ɺɷɉ]Û̎ǻʬʉʛǰ？pɡ4J；ˍ+5ɱĮͷ˸ɺəɍ8 
3ͽÓ̥Ȍ8˓˲´ǢͿͽΦûƘǻͽΦ ǻǔV˾]ͽÓǥ͌͟ɇΒ
ɤɺǘūßǌͽÓ ̥ ȌŁ̨UÍ3ɺvɮ˔ á̔˔]ş̈́ɺEɣǛûĲɭU
V ŉæ？ĝɺŃȐǻßǌ´ì3ĊÉûì3΅ŋ ]̕Ȑǻɺ\˻Ƌ8 
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4ǒɦ˃̋¨ȇ8ά]ͽÓŴūˬŽǒƻ ɑð͌͟vɮ SPSS13.0 ʤ
˃̋̓_ʿí、͖Ƌ˃̋7ĄĮ¨ȇʤ¨ȇǘȱŁǒƻ͒˸DĘɦ ͒ AȠvɮ
AMOS17.0 ͎ɮʿȆǘʗYĸ̕ɺ̆ŦȖίDǻǔɦ̒Țďɺʉʛ̓8 
1.3 dg3 
ǻǔɺĽV˾ǧŁ4J；ˍ+5ǗɠĔFŶýɱĮͷ˸ĺƞpίɺ˾ʱ͒
˸¨ȇ ͒˕Ł。ËɱĮͷ˸ĺƞpί7gÈɱĮͷ˸ʾˮƜɵ。¥ʁŧ̏8
pʿȆĴƾħF! 
ʣAͪ¨!Ŭ̉8άY4J；ˍ+5Ǣ\˚ǭɺ̆Ŧ¥ß ¨ȇDĺƞp
ίŁHɱĮͷ˸ɺƔ< ŠŁʉʛ4J；ˍ+5ɱĮͷ˸ĺƞpίɺɦ̒ûĸ̾
Ɣ<͒˸D»ȇ țș͖DǻǔɺʉʛǘȱûĽ ǳð¨ȇDǻʉʛɺV˾
®Ǘɍ]ÛŁǺȃʉʛ͒˸DŌǸ8 
ʣGͪ¨!ǔɜ，͖8AǘΚ ͌͟ǅΑŠʉʛć√ɡǵǔɜ ǣʍDĺ
ƞpίɺķ<7ĺƞpίɺˇŦ Š。àDæ？İĉɺ4J；ˍ+5FɱĮͷ˸
ĺƞpίɺŶýĄʱ8äAǘΚ ȕɦDɡǵķñ̥˥ɦ̒ʁɺʉʛ UŃͽ
Ó̥ȌŁ̨͒˸͒AȠɺ«¨。xDɦ̒yƻ8 
ʣDͪ¨!ȚďɺŧȆ8ά ĉʣGͪ¨ǔɜȕɦ=ð ]̥˥ķñɦ̒
U《Ƶ ʿí̦̔ʤǘū ȆŧDĒHƧǼͬʷȚďTAMɺ4J；ˍ+5F
ɱĮͷ˸ĺƞpίŶýĄʱȚď8ɑð Łǻǔ。ÛɺʁâͰ͒˸Dķ<8 
ʣĂͪ¨!ʉʛ̓̋8p̠ǣDʉʛƟvɮͰ˻7ș͖DͽÓʿȆ7̥Ȍ
Ł̨]Û̓̋Ɗ̽8Ȓƻ̥Ȍʿȉ̠ǣD΢̥ʉûȞū̥ʉɺ͌ʗ]Ûă》Ƒ¢8 
ʣKͪ¨!ĸ̕¨ȇ8άȒƻRFQRegulatory Focus Questionnaireʿ ȉ 
Ńǒƻ¨U͒ķñû΢΃ķñ1ʭ ɑðȒƻͪǒƻ͎ɮSPSSŁͽÓɺ
ǎŦ͒˸DȖί ̕DǎŦȖί]ð Ń1ʭǒƻ¨³vɮʿȆǘʗȚ
ď¨ȇǘȱ ͎ɮAmos17.0 Ž´DìâͰɺ̽Źʰǒûʁʰ8ŠŁĸ̕ʿ
ȉ͒˸DƊ˓û̍̒8 
ʣͪ¨!ƌʿûŧ̏8ƌʿDǻǔɺʉʛʿ̒ Ł4J；ˍ+5ɱĮͷ˸
ĺƞpίŶýĄʱ。¥DAL˜ŕɺƊ˓ UɱĮͷ˸ǵǎ。Ëĺƞpί。¥A
Læ˸Ƌŧ̏8 
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1.4 xJ 
ĉǻǔɺʉʛ4V˾®Ǘǵ1ɍ! 
1ʉʛDA3ǗɺŗċɠĔ84J；ˍ+5ƶɺǧ 4J；ˍ+XX i˃˸
.=J；ˍ XX ˸.5ɺǗʾȹȚū 4J；ˍ+5ǧʓƧ͒ȠɺPɘ ĳɺ´
ȃƔùʅÿ.ͷ˸ûJ；ˍͱ˷=Ϳĉͱ˷ŗċɺʞEǞ̹ɋɎ8ǻǔŃʉʛǌ
ʄH4J；ˍ+5ɺǗɠĔ ¨˓˲DǢ\âÈˀɱĮͷ˸Śȃɺ ¦+Ŷý" 
2ǻǔĉʉʛĺƞpίǢÀDſɦĲɦ̒33̥˥ķñɦ̒ yƻ̝
ɦ̒Ńá̔˔͒˸¨ʭ ¨ ³ɮĸ̕ǘȱȖίDǻʉʛɺɦ̒Țď vŽʉʛʿ
̒ǝÇôDʾȹĲƔ<ÚʿíDĺƞ˜̿ɺſɦəɍ8 
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2. I]p 
2.1 2@ 
2.1.1 2@bX;a0 
ĺƞpίsUʾȹĲɺǼ̞=A ǳǡɯ Norris 。¥8˴ ɑɿ¹ć√Ĳ˔
ŖʾY*î̆ŦŁpίɺķ<͒˸Dƿ̍ lǧ˝WXɑȯǵA3˃Aɺ̠ȱ 
˕V˾ɺʉʛ̃̆æ]șƳU]FĂ3ǘΚ! 
1Ű̥ĺƞpίĉʾȹɭȶ4ɺͯ˾Ċm ̌UU^ʾȹȶÂɺǳʽɿ
ɺǧĺƞpί8ǩćʑ2007ĉʉʛ4ƶ¥ ĺƞpίɺͺ*ǧP—ǻ̿ 
˕ǧP—Ɵ？。xɺǷÁ8Abbott1995̌U ŁHA©P—˕̉ å˾Ũĩ
。xǷÁňǧŨĩ。xĺƞpί8Lebergott1993­̌UU^Ù+ʾȹȶÂǧ
UDˬŽĺƞpί˕Θʿȉ8Pine & Gilmore1998ƨd.²ɮP—ûǷÁU
ĺƞ。xɺǵɴİƔ<ɺȶÂʕ=Upί8Z^̌UĺƞpίǧȽ̲˔Yſ4P
ɭɺAʒŚʅƑƕˢŵɺ˕Úΐ]ƃƈɺ`ƕ8 
2Ű̥ĺƞpίɺͯ˾˻ɡǘūǧȭȼ8Privette1983­̌Uȭȼǧ
ʾŝßɭĉĬ>ȶÂ4ɺ ł˞U^ġØ˜̅Ƌ]ÛǢͿ́ƇɺAʒ>̺8
Csikszentmihalyi1997ķ<Dȷpί ŽUŲU^ſƔĊƩ´Ȋ3ȶ
Â=4Ǣ ňhƪŨ√ͪA©*ʁɺƕ̅ʆ̅EɺƥCĄʱ ͒ ĵƩɺ
ɚƉ Ñȭȼ8Ghani & Deshpande1994̌UU^=Ɵ]ƖƔ（ˆYFȊʒ
ȶÂ ǧĄUŲU^ĵȭȼĉȶÂ4Ǣ hǰÀȳͯ͌ʗ˕ΘǳʽPɭɺʿȉ
ħq8 
3Ű̥ĺƞpίǝǧ·ɋɺʿȉ ÚhŁ·ɋßɭsɮ8Hirchman & 
Holbrook1982̌Uĺƞpίȃ˜HŁƒ̨7ƕƑ7ƓƆɺ͗Ȫʩʕ Š̌U
pίAˠŚǵǨ˯ɺƑƕƔù!ĳǧĺƞĉ̮BP—ûǷÁɺ͌ʗ4+·ɋɘɺ
JÂɺPɘ8ə³ALĬ>7ˤǼ7e;ʭɺP— Ƚ̲˔hǰÀͯ̃ǜŴɺ
ph+》ˬ ĄUȽ̲˔͗ȪǰĝɺňǧſɌEɺɈ̻û·ɋ ˕ ΘŚǵɘ̭Ȝ
Ǹɺİĉ8Li et al.2001̌Upί*ǧȽ̲˔ĉˬŽȊL·ɋǢPɭɺ˽ÂÞ
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ť ˕ ǧȽ̲˔ĉ+·ɋJÂɺ͌ʗ4PɭɺVÂÞť8ŠȒƻȽ̲˔+·ɋɘ
ɺJÂʗŦ «¨¥ʀǀpί7Ϳǀpίû˳ưpίDʒʭ³8Lasalle & Britton
2003̌UpίɆHȽ̲˔+ÿ—7d.ƛ˔ősU÷=ͿɺJÂ ˕pίÚ
h͡ƘAʒťɋƋÞť ħȉ͑ʒťɋƋǧȞñɺ ňhvȽ̲˔ǀáÿ—ƛd
.8 
4Ű̥ĺƞpί*ǧÍAɺťɋÞť ˕ǧAʒĵǓɺ˃Aɺăť ĳ
hɁ¸˕:͓ɺŶýȽ̲˔˸U8Peppard2000̌Uĺƞpίǝ*ǧȽ̲¹͒
˸ɺALŁȧ7̜`ʤ˸U ?*ǧȽ̲ð͒˸ɺAḼͰ̖jʤ˸U ˕ǧÇ
ôAʰ¬hŒéȽ̲˔±ǖû̮B˸UɺĳȶÂ8Kennedy2006̌ Upίǧ
d.+Ƚ̲˔ßɭJÂǢPɭ˾ɍɺΑí8͑ LJÂßɭĉP—ûǷÁɺ̮B͌
ʗ4 ĉ̮Bðɺ̼͒ǷÁ4 ĉȽ̲˔ɺʐhNȷ4 ÑpίİĉHȽ̲˔+
P—ûǷÁǀ̈ɺȥǢȥ¸8Ąȟd.ť̌ʃŁźȾÛĺƞɺȥAΞĽ Eà
̎ì3ɠ˥ɠɠʳƣ UȽ̲˔ˮ͡ĵęɺƓƆpί8 
ćĲ˔Łĺƞpίɺ\˻́ɍV˾¨U1ʭ Aʭǧ]ŭOȔ2004U
\˻ɺ·ɋ3Þť̒ Ű̥pίǧȽ̲˔ŁĉˬŽȊʒ·ɋðPɭɺŔũÈɺƕ
̅ +ȟ́ɍʭîɺ͐ǵδɔ2005ʤ8äAʭ­ǧ]ȬȿûŏćÌ2003
U\˻ Ű̥pίǧĉȽ̲͌ʗ4PɭɺːĦ˕ģəɺƕ̅ +ȟ́ɍʭî͐ǵ
Έ˧ȣûıǣ̰2006ʤ8 
ć√Ĳ˔ĉĂʒVȷ́ɍɺĒʋEÚY*îɺ̆ŦʉʛDĺƞpί8ƌɺ
ȃ̠ ˴ ɑɿ¹ŁHĺƞpίȯǵA3ǣʍ̌ɺķ< lǧć√Ĳ˔ɺ́ɍ
4İĉʅʁîɍ ÑĺƞpίǧĺƞɺAʒſɦȶÂ ǧĺƞĉ+d.ɺJÂ͌
ʗ4PɭɺƕʆƛƑƕ8ǻǔ̌U 4J；ˍ+5FɱĮͷ˸ɺĺƞpίǧƶ4J
；ˍ+5Ǣ\ ĺƞĉvɮɱĮͷ˸Š-+ɱĮͷ˸ßɭJÂʰɺ͌ʗ4ƟP
ɭɺƕʆûƑƕɺÞť8 
2.1.2 2@bo6 
ɿ¹ĲǼɳŁĺƞpίˇŦɺ«¨ȧ͆VȷɺǘūǵDʒ ¨ ³ǧ!Schmitt
ɺKʒˇŦ"Pine & Gilmore ɺ 4E pίˇŦ!pίæ«¨Ĺːpί7ǐ˙pί7
͚ͧɡĸpίûĬ>pί"Hirschman & Holbrook ɺ 3F pίˇŦ!pίˇŦæ
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